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Airport Stories World:
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1 Airports, a growing global arena
for brands
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— Alir traffic Is expected to double In
JCDecaux
the next two decades

RPK* (trillions)
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growth over
the next
20 years
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| JCDecaux Rapid airport expansion

Global growth
ni g her Dubai®& newest i Bangalore terminal = Frankfurt Main
airport - expansion n new T3
iInvestments $33 billion $221 million 1420 million
In airport
Infrastructures

i
‘‘‘‘‘‘‘‘
......

around the world

i LaGuardia Jeddah KAIA Minneapolis
new terminal new terminal expansion
$3.6 billion $2.4 billion $2.4 billion
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@ From Airports to Airport Cities

The big leap

1900-1960

Shift from a
means of
transport for
an elite

to tourism for
the masses

Terminal
Transit area
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1960-1990

Liberalisation:
advent of
charter flights
and the
creation of
shopping malls

Place for
consuming
& place for living

1990-2010

Development
of passenger
services,
airports
become
showcases
for their
countries
Airport Cities

2010-20..

To aremote & seamless airport
experience
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2 The convergence of the international
frequent flyer
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| JCDecaux Convergent in demographics

A growing proportion of women Well-balanced for age
< 35years ;
ﬁ old /
| 35t0 49
o) -
lil {\ years old
Over 50 years old
40% travel more than 9 times a year Early adopters of high-tech devices
. 78%
5 to 6 times 65%
er year .
pPery 7 to 8 times 36%
per year
Laptop PDA/Smartphone Tablet
More than 9 times per year Device carried when travelling
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| JCDecaux Convergent in worth

@ Frequent flyers form a high value, influential

and cosmopolitan audience for both brands
and airports.

|
Affluent Their average income is at least 30%

above the average of the local population

Influential About 40% of all air passengers travel
on business

: Passengers spend almost 3 hours
Captive gers sp

| per trip in major international airports
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